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ELECTRONIC MAILERS TO PLAN SPONSORS

10 THINGS YOU MUST KNOW

Kevin Adams, Venture (k) Corp. 

Contacting Plan Sponsors through email marketing has come into its own.  Electronic Mailers are now a highly effective method of communicating with companies.
Email marketing to Plan Sponsors can be complex.  Email marketers often spend too much energy on the creative aspects and not enough on content.  Successful email marketing is a process that when done correctly can produce quantifiable results.  

This release contains “ten critical things” you should know before beginning your email campaign.   The paper will help you understand the key elements and improve your chances of email marketing success. 
1. The “List is King”.  Protect your domain.  You must have permission to reach out to the intended recipients on the list.  A single SPAM complaint puts you and your domain at risk. 

2. Know who your target audience is (business owner, benefits manager or HR personnel). Each has their own interests and needs. Tailor your message to the intended recipient. 

3. Make sure your physical mailing address and “OPT-OUT” instructions are clearly visible in your email. These features greatly add to your credibility as a sender.

4. Use Brief & Direct Subject Lines - Write a short (six words or less is ideal) subject line that precisely represents the message’s content. Remember, each word is significant and long subject lines often get cut off.

5. Keep it simple.  The more graphics and images an HTML message contains, the more likely it is that something won't work for your recipient. 

6. Offer a text version of your email (containing all of the links) for those recipients who can’t view an HTML message.    

7. Be concise.  Limit your email to three brief, clearly stated paragraphs or less. Stay away from words that will alert SPAM filters such as free, special and limited.  

8. Use more than one link in the message and eye catching text as a link.  “Subscribe Now" or "Get White Paper Here” is more effective than CLICK HERE.   Be direct about the actions you want users to take. 

9. Test each email message in different browsers (Internet Explorer, Firefox, etc.) and email clients (Outlook, Gmail, Yahoo!) before you send it.  Include a forward-to-a-friend link in messages where appropriate and a print option that links to a printer-friendly version of an HTML message.

10. If you are considering using a Self-Service email provider, make sure it is a widely recognized company such as Cooleremail or Constant Contact. These are companies the telecommunications providers recognize as legitimate senders of emails. Using them will increase the likelihood that your email will be delivered.     

11. Bonus tip.  Landing pages are a great way to capture prospect data from your email campaigns. This happens when your email links to a webpage where additional content on your “offer” resides. It also contains a form that can filled-out to have additional information sent to them such as a white paper or something else of value.  

As noted, an understanding of basic email marketing should improve your chances for success as well as help you understand the risks associated with email marketing.
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Partner with the Retirement Plans Industry Leader in Email Marketing.
Let 401kEmail Campaigns send your unique marketing messages to Retirement Plan Sponsors CEOs, CFOs and HR contacts. Our database includes 100k+ corporate contacts. Emailing Retirement Plan Sponsors is effective when it includes great databases, strong messaging, process knowledge and repetition.  Venture (k) Corp. knows the Retirement Plan Business.   Put twenty years and 2.5+ million 401k emails sent worth of experience to work for you, all without a single SPAM complaint.
For additional information contact Kevin Adams by phone at (305) 667-3921 or  by email at   ka@venturekcorp.com.  You may also obtain more information by visiting www.401kemail.com
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